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•Being timely, relevant, and establishing 
your authority as the go-to source for 
reliable information in a crisis  

•If you’re not there, someone else will fill 
the void

The Challenge You Face in a Crisis
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How Social Media Has Changed Emergency 
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Social Media Can Be An Effective Part of 
Your Agency’s Emergency Outreach

•It reaches people where they are 
•Allows us to interact directly 
•Allows us to reach the news media 
•Is a lifesaving tool in emergencies



No longer are we “experts” the 
sole voice of authority  

(“top-down” communication) 
 

Social media - i.e., our friends, 
colleagues and others, have 
become more trusted and 

influential information sources

The Public’s Expectations Have Changed



Up Next: 
Dr. Barbara Reynolds, CDC



Why Do We Need To Have A Social Presence?

For our agency to connect effectively online with 
those we serve 
 
To increase the chances of the media helping us 
communicate our message 

To be able to communicate critical messages quickly 
in an emergency 



69% of the public uses social media  

34% of ALL adults age 65+ use social sites 

80% of U.S. uses a smartphone



71% of online adults use Facebook  

21% of online adults use Twitter 

28% of online adults use Instagram



Shooting Basis

Twitter

-This is where the public and 
media go for “real time” 
information and news 
 
-Twitter is about what’s 
happening now...today...with 
your organization 
 



3.5 million 
tweets 
mentioning Ferguson 
published in 3 hours after 

How Fast Your Incident Can Go Global



How Fast Your Incident Can Go Global



Live Video from Within the Protest

Mike Brown broadcast the 
Ferguson protests live from a 
smartphone



Shooting Basis

Facebook Usage (Worldwide)

-1.9 billion monthly active users 

-1.13 billion daily active users 

-1.3 billion mobile daily active 
users 
 



Shooting Basis

Why Should Use Facebook?

-Build and interact with an audience 
of citizens interested in what your 
agency is doing 

-Have conversations with the public 

-Show them how you serve them 
 



Shooting Basis

YouTube

-YouTube is the second largest 
search engine on the internet 

-It is the place to host your 
videos if you want them to get 
found and viewed 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AmTrak Derailment - Philadelphia - 5/12/15



Up Next: 
Social Media in a JIC/EOC 
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Sacramento County Public Health
Social Media Use: H1N1 Swine Flu Pandemic (2009-2010) 

Twitter - Real-time clinic  
updates, news releases 

Facebook: Video, photos, interaction, news 
releases 

YouTube - Videos with critical information & 
clinic updates 

Skype - Live news interviews 

uStream.tv: Live news  
conference webcasting 
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