
 

 The Setup: Preparing to Start Your Periscope 
Writing Headlines and Selecting Broadcast Settings 

 
Preparing Your Broadcast 
 
The Headline 
 
1) Write a catchy but descriptive headline. The headline needs to tell the viewer exactly what they 
can expect from your broadcast. Ideally, it should be a blend of fact and curiosity/intrigue. 
 
2) Your headline needs to stand out. Best practice currently includes using colorful and relevant 
emojis to catch the eye. Make sure that the emojis make sense for your audience, and that you do 
not overdue it. Use your phone’s Notes app to compose; then copy and paste into Periscope. 
 
3) Use one or two additional hashtags in your headline. Your searchable hashtags will likely 
capture extra viewers when you share the broadcast on Twitter. For an ongoing event, make sure 
you use the hashtag representing that event.  
 
4) You don’t need to use the hashtag #periscope in your title, because Periscope automatically 
adds that hashtag when you tweet your broadcast out. 
 
Broadcast Settings 
 
In your broadcast setup screen, make sure: 
  
1) Location is toggled “on” so you’ll appear in the world map. You can choose to give a precise or 
imprecise location.  
 
2) Ensure that the padlock icon is dark, indicating you are doing a public broadcast, If desired, 
you can do a private broadcast to specific Periscope users you are connected to and select. 
 
3) Make sure the chat icon is grayed out, which means that everyone who watches your 
broadcast can chat 
 
4) Check to make sure that the bird icon is “on” (white) so your Twitter followers will be notified 
of your broadcast 
 
5) Decide whether you’re going to broadcast in portrait or landscape mode, and turn the phone or 
tablet to that orientation before you start broadcasting 
 
6) Start your broadcast with the smartphone’s rear-facing camera pointed at a compelling scene, 
image or graphic you created on your computer, or a print out of a graphic you’ve created and 
stuck to the wall. It’s important, because your first frame of video will also be your replay icon. 
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 After You Start Your Periscope Broadcast 
Keys to an Engaging Broadcast 

 
After You Hit “Start Broadcast” 
 
1) Decide which camera you want to start on. You can tap the screen to switch cameras. Take the 
first 5-10 seconds to welcome replay viewers. Most live viewers will never see this because it 
takes time for them to connect. 
  
2) After your replay viewer welcome, introduce yourself so viewers know who you are, and 
reintroduce yourself again later as more viewers join 
 
3) Watch the chat roll and welcome viewers by name as they join your broadcast. (Public 
agencies may or may not want to do this step). You can ask them where they’re from. People love 
to be recognized, and that will build connection! If you recognize the names of people who have 
been on previous broadcasts, say “Welcome back (name)” or “Great to see you again (name).” 
 
4) Tease your topic a bit so viewers know what you’re going to be covering, but wait 60-90 
seconds to jump into the meat of your content, because you need to give your audience members 
time to join the ‘scope 
 
5) After you’ve given some value, ask viewers to share the broadcast with their followers. On 
iPhone, tell them to “Swipe right, hit ‘Share’, and ‘Share with all followers”; on Android, “swipe 
up and do the same.” 
 
6) Give your best, high-value content during your broadcast, and make sure it aligns with what 
you promised in your headline. When you give your viewers massive value, this builds 
relationship, helps them make progress in their business or life, or in their understanding of your 
agency, and builds expectation that, every time you broadcast, they can expect great content. 
 
7) Answer questions from viewers as much as possible along the way. This is not a one-way 
performance; it’s a two-way dialog. If for some reason you can’t be interrupted for a minute or so 
in order to deliver critical information, tell your viewers to hold questions for just a moment. But 
do everything possible to work those questions and answers into your presentation as you move 
through the broadcast. Or, have a colleague monitor on a separate device and feed you questions.  
 
8) Periodically recap content as later viewers join. “Hey Bob, Jane and Lynn, we’re talking about 
smartphone accessories for great Periscope broadcasts, and right now we’re looking at tripods.” 
 
9) Conclude by asking viewers if they have any final questions, do a quick recap, thank viewers 
for watching, and give a low-key “action” step inviting them to visit your web page, sign up for 
your email list to stay connected, etc.  
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 Addressing Your Replay Viewers 
The First 8 Seconds of Your Periscope Broadcast 

 
Replay viewers are just as important as live viewers, so you need to do something 
special to acknowledge them. In fact, you may well get more replay viewers than 
live viewers watching your scope! 
 
Remember that your ‘scope starts recording immediately when you hit the Start 
Broadcast button, you have somewhere around 8 seconds to give a special 
message to replay viewers before the live viewers arrive in quantity.  
 
Here are some examples of how to frame it: 
 
Entrepreneur: 
“Welcome to the replay! Share on iPhone by swiping right, down, “Share” and 
“Share With All Followers”; for Android swipe up and share! And remember you can 
still tap the screen to send hearts my way! 
 
Local Business: 
“Hello, it’s Sherry from World of Chocolates; welcome to the replay! I’d love you to 
share the broadcast and visit us at 123 K Street, Sacramento if you’re in the area! 
 
Government Agency: 
Welcome to the replay. Thanks for your support of the Springfield fire department! 
Show you care by clicking Share, and tap your screen to send some hearts to our 
responders! 
 
Non-profit: 
Thanks for starting the replay! I’d love you to share this ‘scope with your followers 
so they can see how Adorable Kitten Rescue cares for our animal friends! 
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 Finessing Your Periscope Broadcast 
Scope Like a Pro 

 
Eye on the Camera 
You need to keep an eye on the comments, but don’t spend the whole ‘scope looking down. Know 
exactly where the camera lens is on your smartphone and look your viewers straight in the eye. 
Place a small colored dot or star sticker on the phone face just to the left of the phone’s front-
facing camera as a reminder to look at the lens. 
 
Camera at Eye-Level 
Too many people put their cameraphone on a short desktop tripod, which means the lens is 
constantly looking up their nose. Do whatever you need to do to raise the camera to eye-level. If 
you’re using a short desktop tripod, stack some books under it. If you’re using a big tripod, make 
sure it is one that extends to at least 72” tall.  
 
Lighting 
Bright lights behind you will fool smartphone auto exposure. Close windowblinds. When outdoors, 
shoot in all-sun or all-shade. Don’t put an interviewee under a shady tree with a brightly lit 
background behind her. 
 
Audio 
Always use a plug-in smartphone microphone with a windscreen and as much extension cord as 
you need. When broadcasting a ceremony, make sure your microphone is right by a PA system 
speaker or on the podium. Use a Rode SC-6 dual mic splitter if you need to use two microphones. 
 
Balance Comments and Narration 
It’s a delicate balance between referring to on-screen comments and questions, and teaching 
your content or describing the situation. Choose key questions or comments to respond to, but 
not so much that it is preventing you from getting out a cohesive thought. 
 
Block the Trolls 
Practice blocking trolls who enter your broadcast and use profanity or other intolerable shock-
value behavior. Just click on the comment box containing the objectionable content, and hit the 
and hit “Block User.” Do not make a deal out of it or draw additional attention to it. Just quietly 
block the viewer. Viewers can also highlight comments as abusive and block them. 
 
Be Authentic 
Be the real “you.” Periscope viewers can smell a phony, and value authentic persons. Yes, this 
goes for public agencies too. Viewers connect to people that they can relate to, and if your on-air 
demeanor is formal, stiff, and unapproachable, you won’t get as much engagement.  
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 Ending Your Periscope Broadcast 
How to Wrap Up and Get Out of Your Broadcast 

 
When you’ve watched some Periscopes, you quickly realize that there are smooth 
ways – and very awkward ways – of ending a broadcast. Wrapping up takes some 
finesse. You want to accomplish several things as you close, including doing a 
wrapup or recap, thanking your viewers, promoting your next ‘scope if possible and 
giving viewers an action step.  
 
When Should You End Your Periscope Broadcast? 
 
1) When you’ve covered your intended content, and: 

A) You see viewership is dropping off, or 
B) Comments and hearts have slowed down a lot 

 
How Should You End Your Periscope Broadcast? 
 
1) Recap what you’ve just covered in your scope 
Quickly go over the points that you made if you were teaching a topic. Or, if you’re 
at the scene of an event, say things like: “So that’s the latest from the fire scene. 
We currently have 25 firefighters on site; the flames are under control, we are 
confident everyone was evacuated safely and there are no injuries.”  
 
2) Thank your viewers for watching 
“I want to thank you for watching this broadcast, and especially for all the 
comments and great questions you had.” 
 
3) Tease your next ‘scope if you know what it will be about or when it will be 
“Tomorrow afternoon at about this same time, please join me when I’ll be showing 
you how to create great graphics for your social media sites that help you 
effectively communicate your message.” 
 
4) Give them an action step: 
“Please follow me on Periscope if you’re not already, and I’d love to connect with 
you on Facebook.com/yournamegoeshere.” 
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 Repurposing Your Scope 
Getting More Mileage from Your Footage 

 
Once your Periscope broadcast is done, depending on your Settings, your broadcast 
is either available for replay for 24 hours before it disappears from Periscope’s 
playback list, or it will be saved forever on Periscope’s servers (until you delete it).  
 
Remember to remove the saved version of the ‘scope from your camera roll so you 
don’t run out of storage space. Move it to your desktop computer, an external hard 
drive, or even better, to Dropbox or Google Drive for cloud storage. 
 
Here are some of the ways Periscope broadcasts are being repurposed: 
 
Blog Posts 
You can take the footage saved from your Camera Roll and upload it to your blog. Send out a 
notification and let blog readers know you’ve made a new video post.  
 
Facebook and YouTube Posts 
Upload your footage directly to Facebook and YouTube. On Facebook, your footage uploaded 
natively to the site will auto-play as users scroll through their news feeds, attracting attention. 
 
Edit the Highlights 
Use iMovie on your iPhone to import your Periscope footage, edit it down to a couple of minutes of 
highlights, and post to your social media sites, such as YouTube or Facebook. Or move the 
footage to your desktop/laptop and edit with a video editing program such as Telestream 
Screenflow, Camtasia, Adobe Premiere Elements, iMovie, Adobe Premiere Pro, or Final Cut. 
 
If you normally shoot your videos in portrait mode instead of landscape, and you have access to a 
video editing program, you can place your vertical Periscope video on a nice background that you 
create in Canva (Canva.com), Photoshop, or your video editor’s titling program. Put the title of the 
video on one side, contact information on the other, or any other information you want to convey. 
This will give your finished video a wide screen look even though it still contains vertical 
Periscope video. 
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